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Our freshmen:
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Our graduate: .
F ” ™ L

65%

Top 3 programs:

1. Bachelor of Finance

2. Bachelor in Accounting
3. Bachelor in Marketing

21 years old
35%

GPA 3.2

55% of CA and stay in Almaty

W

13% international grads choose Almaty

most graduates left for Almaty from Aktau, then from Astana, Atyrau, Aktobe




Ycnyru CnyxO0bl Kapbepbl U TPYAOYCTPOUCTBA

N\

eCocTaBneHue u pasmelleHne BaKaHCUM

MpepoctaBieHMe KaHANAATOB Ha 3aNO/IHEHWE BaKaHCUM
\
MpoBeaeHme npeasapuTenbHoro otbopa KaHANAATOB B CTPOrOM COOTBETCTBUM C
TpeboBaHMAMM BaKaHCUMU

eOpraHu3auma npeseHTauuii KOMMNaHWI, rOCTEBbIX 1EKLUUK, MacTep Knaccos/BOpKLIONOB/6M3HeC
urp/Tectos

Speed Networking/6bicTpble 3HaKOMCTBa — BbICTYNAOT /IyYLUME CTYAEHTbI, 3aKaH4YMBatoLLNE
KUMD3I no pasnnyHbim cneymanbHOCTAM

‘ OpraHu3aumna n npoBeaeHUe exxerogHon ApmapKu BakaHCUM

PacnpoctpaHeHue nHbopmaumm no MNprpammam HammMy CBEKUX BbIMYCKHMKOB (pa3melleHune Ha caiite KUMIM,
coumanbHbIx ceTax, MHCTarpam, paccblaika No 3/IEKTPOHHbBIM aZpecam KaxkgoMy CTYAEHTY , NPU IMYHOM BCTPeYe co
CTyAeHTamum)
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Career services satisfaction

3%
2% 1% 2% 2%

0 1 2 3
Poor

Average rate 2017:

7,8

Your students

Average rate 2018:

7,9

Your students
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20% 21%
(1]
19%
18% ——
16%
12%
0,
- 11%
9%
5%
4%
- I
4 5 6 7 9 0

8 1

Excellent

Average rate 2017:

6,9

All students

Average rate 2018:

7,2

All students



KIMEP ALUMNI ASSOCIATION

OaHoWM 13 BaXXHbIX CTOPOH aeaTtenbHocTn CDD aBnsaeTcs TecHoe
B3anmopgencteme ¢ Accoumaunen BbinyCcKHUKOB.

* BbIMYCKHMKN NOCTOAHHO obpalatotes B CDD yxe B kKadecTBe
paboTtogarenen ang 3anoriHEHNA CBOUX BaKaHCUM

* BbiCTynas Ha npeseHTaumsax, MmacTep knaccax, Apmapkax
BakaHCUW N ap. MEPONMPUATUAX, ObIBLUME CTYOEHTHI

YHuBEepcuTeTa NpuBiekaroT B CBOM KOMMNaHNUM HOBOE MOKOIEeHne
KMMOT1

 CDD penaert exxeHepgernbHble paccblfiky NO MMeKLLMUMCA
BaKaHCUAM 01151 BbIMYCKHMKOB C OMbITOM pPaboThl

* BcTpeun BbINYCKHMKOB pa3Hbix net Ha kamnyce KMMOI1 — HoBble
naen, HadnHaHua ans npoasmxeHnsa opeHpa KUMOTT
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KIMEP UNIVERSITY EMPLOYMENT DATA, 2018

@ KIMEP graduates, total

007

2008 2009 2010 2011 2012 2013 2014 2015 2016 2[]1".-‘ 2 018

Total % employed

PERIOD WHEN EMPLOYED, 2018

@ 41,8% DURING STUDYING

=) 40,7% JUST AFTER GRADUATION )

14,2% IN 3 MONTHS

3,1% INGMONTHS )

STARTING SALARY RANGE, 2018

an e @R
150 000 KZT

UPTO MORE
100 000 KZT 150 000 KZT

SPHERE OF ACTIVITY, 2018

Aupit TRADE/SERVICE GRADUATE ES PRODUCTION
FlMIlV BUSINESS

STATE BI]DIES EDUCATION J OTHER J

BANKING J LEGAL FIRNS J TRANSPORT J PHANHACEU“EA[SJ
MGMIZATWS COMPANIES
aD D AT Jo.
CUNSTRUCTI[INJ Hﬂ;g.;‘/'}‘ﬂng:.[lssw INSURANCE MILITARY J
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*60/IbLLIMHCTBO HALUMX BbIMYCKHUKOB MPOAONXKatoT, B OCHOBHOM, PpaboTaTb B
MEXKAYHAPOAHbIX KOMMAaHMAX, HO NPOLUEHT BbIOPaBLUMX MECTHbIE KOMMNAHWU-
pacteT

*Hawmnm BbINYCKHMKAM Yalle npegnaratoT nosnunum meHearKepos cpeaHero
YPOBHA, YeM CTApPTOBbIE

*Bce 6onblue BbIMYCKHMKOB YCTPanBatoTCA Ha paboTy BO Bpemsa y4ebbl
*Cambi 60NbLIOW POCT KOIMYECTBA BbIMYCKHUKOB, BbIOpaBLInNX chepy
KOHCaA/ITUHTA

* BbinyckHMKM 2018 roaa otmeyatoT, YTo 60/ible BCEro B TPYA0YCTPOUCTBE UM
NMOMOTI/10 3HAaHNE AaHI/IMNCKOrO A3blKa, TAKXe TO, YTO OHM Ny4dlle NOAroTOB/EHDI B
CpaBHEHMM C BbINYCKHMKaMK Apyrnx By3os, yueba 8 KUM3I nomoraet um
peLwaTb 3TM4ecKkne npobaemol B nx pabore.
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R
Employers’ hiring criteria
(weighed average grades, out of max. 4.00)

Applcant's major field of study
Academic reputation of the Unversicy
Previous employer recommendations
Previous wor k experience

Grades Pont Average (GPA) 3.10

Inter nship experience

2.70




A

Strengths: Weaknesses: g
*CnocoBbHOCTb U KenaHue ‘Bbicokne  oxmpaHusa  no
obyyaTbcs nosuumm, 3l
*KayecTBO BbIMOSTHAEMON *HepocrtaTok
paboThbI NPaKTUYECKOro onbITa
*KOMMbIOTEPHbIE HaBbIKN ‘Hepoctatok  nMoHMMaHuA
*3HaHME NHOCTPAaHHbIX KasaxCTaHCKuX peanuun
A3bIKOB *HeJOCTOTOYHbIM  YPOBEHb
*CrnocobHocTb paboTaTth B 3HaHNA Ka3axckoro A3blka
KoMaHae

* NPUBEPKEHHOCTL DU3HEC

S9ThKE R AN AN



Pabotopgartenu He HAMMYT BbINYCKHUKOB, KOTOpbIE

*He moryT paboTaTtb € APYrMMM M BbINOAHATb 334341 COBMECTHO C UREEBITY
APYTMMU

*He fOCTaTOYHO NPAKTUYHbI, YTOObI YETKO NOHMMATbL CYyTb NPobEMBI U
Bbl1aBaTb PE3y/1bTaThbl

*He moryT npoaeMoOHCTPUPOBATb CTPEM/IEHMNE K BbIDPAaHHOM Kapbepe
nnun pabote B BbIBPaHHOM OTpacau

*He nOCTAaTOYHO r’MOKM AN YCTONYMBDI, YTODObI paboTaTb B CIOKHOMN,
MeHsALWwenca cpeae (MamM He roToBbl MHOTAA BbIMOJAHATbL CKYYHYIO
PaboTy, KOTOPYIO HYKHO BbINOJHATD)

*He moryT paboTaTb ¢ NpeacTaBUTENAMMU APYTUX KYNbTYP

*He 3aMHTEpecoBaHbl B TOM, YTO MPOUCXOAUT B APYINX CTPAHAX U
KyNbTypax




10 rmaBHbIX Ka4yecTB AN TPyAOoyCTPOUCTBA:

. HaBbIkn achpekTuBHOro oo6LeHus (Kak yCTHOro, Tak Uu MMCbMEHHOrO).
. YeCTHOCTD.

HaBblku paboTbl B KOnseKTuBe.

. YMeHuMe HanaxmBaTb MeXTMYHOCTHbIE OTHOLLUEHMUS.

. MOTUBMPOBAHHOCTb U MHULMNATUBHOCTD.

. PazButasa npodreccuoHanbHasa 3TUKa.

. AHanUTN4YeckKkue HaBbIKWU.

. TMbkoCcTb U aganTUPyemMoCTb.

© © N O a0 A W N =

. YBEepeHHOCTb B cebe.

10. Hasbiku pabombl ¢ KOMMIbIOMEPOM.



UYto KUMII genaet anga pa3sutusa soft skills?

*[1poekTHaga rpyrnnoBas paboTa B Knacce
*HacblleHHaqa cTyaeH4Yeckas XXU3Hb

*YyacTume B KOHKypcax, YeMnmoHaTax, XxakaTtoHax,
cTapTan KOHKypcax

[ OCTEBBLIE NEKUNU

«[lononHUTENbHbIE TPEHUHIN, MaCTep-Krnacchbl
[1porpammbl obMeHa

*3a OQHOM NapPTOWU- CTYOEHTbI C Pa3HbIX CTpaH
[lpakTmnka B KOMNaHUAX

[1po3payHOCTb, OTCYyTCTBME KOppynuun- work ethics
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Making headlines across the globe

Featured
in prominent global media
with reach in the millions

HEAD OF THE CLASS

THE WORLD'S TOP EMPLOYERS m

Entrepreneur

“Employees From All Generations
Want This One Thing From
Employers”

Entrepreneur

EHarvard
3¢ /Business
&% Review
“How the Best Global Employers
Convince Workers to Join and

Stay”
HB

Money

“World’s Top Employers for New
Grads”

CNN Money

Forbes

“Awareness vs. Differentiation: It’s
Time for Organizations to
Distinguish Their Employer Brand”

Forbes

The
Economist

“Are you a doer or a manager?”

The Economist

“These are 2017’s most attractive
employers for students”

World Economic Forum

“Gen Y: One size does not fit all at
the office”
BBC

universurnm

Media
coverage
in over 60
countries

25


https://hbr.org/2016/10/how-the-best-global-employers-convince-workers-to-join-and-stay
http://money.cnn.com/gallery/news/companies/2017/06/30/worlds-top-employers-new-grads/index.html
http://money.cnn.com/gallery/news/companies/2017/06/30/worlds-top-employers-new-grads/index.html
https://www.weforum.org/agenda/2017/08/these-are-2017-s-most-attractive-employers-for-students/
https://www.weforum.org/agenda/2017/08/these-are-2017-s-most-attractive-employers-for-students/
http://www.forbes.com/sites/forbescommunicationscouncil/2016/07/05/awareness-vs-differentiation-its-time-for-organizations-to-distinguish-their-employer-brand/
http://www.bbc.com/capital/story/20150128-gen-y-defies-its-stereotypes
http://www.economist.com/whichmba/leading-questions
http://www.economist.com/whichmba/leading-questions
https://www.entrepreneur.com/article/292254

Who We Are

A full service

Employer Branding partner

universurnm

Taking clients from identifying challenges, to engaging talent, to

N"

Helping the world’s leading organizations
strengthen their Employer Brands for close
to 30 years.

e

Surveying more than
1 million career-seekers, partnering with

thousands of universities and organizations.

measuring SUCcCess.

Please visit our
for further information & news.

“e

Thought leaders in Employer Branding,
publishing content on C-suite level subjects.

@

Present in 60 countries with regional offices
in New York City, Paris, Shanghai, Singapore
and Stockholm.

Serving more than 1 700 clients globally,
including Fortune 100 companies.

o

Our Employer Branding content is published
yearly in renowned media, e.g. WSJ, CNN, Le
Monde, BusinessWeek.

26


https://universumglobal.com/

Top soft skills recruiters look for in graduates

1 Reliability 88
2 Responsibility 88
3 Communication Skills 85
4 Positive Attitude 84
) Team Work 84
6 Problem Solving 82
7 Work Ethic 82
8 Adaptability 80
9 Dedication 77
10 Integrity 76
11 Flexibility 73
12 Stress Management 73
13 Time Management 71

Source: http://ec.europa.eu/programmes/erasmus-plus/projects/eplus-project-details-
page/?nodeRef=workspace://SpacesStore/8c27538a-0887-496¢-a92c-a20167dad0f1

universurn

27



2018 | Kazakhstan | All Students universum

Soft Skills - Overview SKILLS

Your students

How talent think their University
prepared them

How talent think of themselves

1 Reliability 1 Team work

2 Integrity 4,6 2 Communication skills 4,3
3 Responsibility 4,6 3 Responsibility 4,3
4 Work ethic 4,4 4 Adaptability 4,1
5 Adaptability 4,3 5 Time management 4,1
6 Problem-solving 4,2 6 Problem-solving 4,1
7 Team work 4,2 7 Work ethic 4,1
8 Communication skills 4,2 8 Flexibility 4,1
9 Positive attitude 4,2 9 Reliability 4,0
10 Flexibility 4,1 10 Integrity 3,9
11 Dedication 3,9 11 Positive attitude 3,8
12 Stress management 5,9 12 Stress management 3,8
13 Time management 3,7 13 Dedication 3,7

* How would you rate yourselfin the following skills? * More information can be found on:

28

* How would you rate your college or university in preparing you in the following skills? https://universumglobal.com/boost-graduate-employment-build-better-workforce/
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Soft Skills - Overview SKILLS

All students

How talent think their University
prepared them

How talent think of themselves

1 Reliability 1 Responsibility

2 Integrity 4,6 2 Team work 4,0
3 Responsibility 4,5 3 Communication skills 3,9
4 Work ethic 4,3 4 Adaptability 3,9
5 Positive attitude 4,2 5 Reliability 3,8
6 Adaptability 4,2 6 Work ethic 3,8
7 Team work 4,2 7 Integrity 3,8
8 Problem-solving 4,1 8 Problem-solving 3,8
9 Communication skills 4,1 9 Positive attitude 3,7
10 Flexibility 4,0 10 Flexibility 3,7
11 Dedication 3,9 11 Time management 3,6
12 Stress management 3,7 12 Dedication 3,6
13 Time management 3,7 13 Stress management 3,6

* How would you rate yourselfin the following skills? * More information can be found on:

28

* How would you rate your college or university in preparing you in the following skills? https://universumglobal.com/boost-graduate-employment-build-better-workforce/
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Skill confidence SKILLS

Share of talent showing a high ‘ ‘
level of skill confidence: ' '

50% 44%

Self-esteem and having confidence into their own personality, soft-skills and experience is important for the employability of talent.
Especially in presenting it to potential employers to gain, keep or find new employment when needed. See details on next slide.

30
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Leadership

4r
Xy

Share of talent with Leadership "‘ "‘
Potential within the target ‘ ' ‘ '

group:
2% 3%

Having a large share of future leaders in the population is important, as those will be the individuals who have the chance to influence
business, governments and society in the future. Leaders combine:

* An ability to see the big picture in any situation, which helps them inspire both their teams and themselves.
* They prefer the benefits of working with others in a team environment, rather than being a “lone-wolf”.
* They understand responsibility as something to be desired and sought after.

31
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International Mindset
477./70
058

Share of talent with an "‘ "‘
international mindset within ‘ ' ‘ '

the target group: 19% 14%
A (1]

Being an Internationalist is not only an experience on a CV, but:

* Comprises a global skill and mind-set which enables career success.
* Allows individuals to recognise market & growth opportunities.
* Enables individuals to handle complex situations and to successfully influence those who are different from oneself.

32
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Significant practical experience

Ex
f)
£ R /54/
Ce
KY

B T
Share of talent having gained ‘ ‘ ‘ ‘
significant practical experience: ‘ ' ‘ '

23% 14%

Academic qualifications are not the only important requirement. Employers will also expect talent to have hands-on experience, to
have taken on positions of leadership and responsibility, and to show real initiative before they graduate. Practical experience will:

*  Provide talent with an insight into the workplace.
* Help to develop key skills.

*  Provide opportunities to put one’s knowledge into practice.

33
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Practical experiences (1/2)

£y
)
&p 16
N
57% Ceg

| have done volunteer service

31%

53%
| have travelled abroad

26%

45%
| have done internships/apprenticeships in my home country

I 3390

40%

| have had part-time jobs not related to my area of study P
(o]

35%

I, 389

| have had a summer job in my home country

| have studied abroad

15%

| have been a group leader in student events
23%

Il VYour students

30%

I 0% Bl Al students
. 2290

18%

| have had a leading role in student organizations

| have been a tutor

* Which of the following experiences do you have? Please select as many as applicable.

34
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Practical experiences (2/2) &y
l’/'/c
&s

| have had part-time jobs related to my area of study

| have had full-time jobs not related to my area of study
| have been a team leader in a sport club

| have done internships/apprenticeships abroad

| have my own start-up

| have had a summer job abroad

| have had full-time jobs related to my area of study

Il VYour students

| have done military service

B = Bl All students

Other

* Which of the following experiences do you have? Please select as many as applicable.

35
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Employability & Future Opportunities

Most frequent associations
. I 75%
High | t duat
SN e e Y P

A 7100
I 5296

A" 569
I 3490

Teaches transferable and practical skills employers are _ 53%
looking for I 0%

: B 529
Focus on professional development
I 27%

, : A" 489
Target school for employers in my field R
I 2090

. , : A" 479
Launching pad for international career
I 249% Bl Your students

e A 439
Strong ties with industry E— ° Bl Al students
(o]

5 4 I 0o
Supports and develops entrepreneurialism
I 2606

Good reference for future career and/or education

Opportunities to network with employers

* Which of the following attributes do you associate with your college or university? Select as many as applicable.
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Educational Offering

Most frequent associations

I 4%
Study abroad program
4 & I 50%

: A" 70%
Exceptional professors/lecturers
. 199%

e 63%
I 25%

. : I 7o«
Challenging curriculum s
I 36%

: . B 569t
Quality and variety of courses 4
I 3596

: a . e 499
Attractive/exciting programs and fields of study I o &
(o]

International focus

Practical aspects within the curriculum
N 239 Bl Your students

' ; N 289
Unique or particular programs ey © 8 Bl Al students
o

* Which of the following attributes do you associate with your college or university? Select as many as applicable.
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Strongest influence - Your students (1/2)

University rankings/reputation

Parents

Students/alumni of the university

Guidance from the school | was attending

Courses/subjects offered by the university

Information event at university (e.g. open campus day)

-
B o

. o
o

Career & university fairs

University directories/guides

* Which of the following influenced you the most to choose your college or university? Please select a maximum of 3 alternatives.

10%

13%

12%
11%

75%
45%

41%
32%

37%
23%

19%

17%

* The answer choices changed from last year.

Il VYour students

B Al students

uniwversurn
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Strongest influence - Your students (2/2)

. o
. o

o
I s

B 3%
.

B 2%
I -

University's website

Friends

Media presence on digital channels

Affordable costs

2%
Media presence in print publications I.

3%

uni i i ial I £
niversity promotion materia -

5%
Il Your students
B 1%

Online social networks/communities (e.g. Facebook)

Bl s Il All students

f 1%

o

None of the above

* Which of the following influenced you the most to choose your college or university? Please select a maximum of 3 alternatives. * The answer choices changed from last year.
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University satisfaction

27%
23%
22%
18% 18%
17% 17%
12%
9% 9%
8%
4% § oo 3%

1% . 1% 1% 1% 2% 1%
0, (o]
iy < - seas BEE ]

(o} 1 2 3 4 5 6 7 8 9 10

Not at all Extremely
satisfied satisfied

Average rate 2017:

3,1

Average rate 2018: Average rate 2017: Average rate 2018:

7,4

3,0

Your students

/7,2

Your students All students

All students

* How satisfied are you with your college or university? 0 — Not at all satisfied, 10 — Extremely satisfied.
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The most important career services (1/2)

46%

General help with searching for a job/internship

32%

40%

Career/job/internship fairs
19%

23%
Interaction with employers
25%

23%
Employer presentations

15%

23%

Recruitment & industry talks

18%

22%

Company database with job & internship postings
24%

Career preparation workshops (e.g. resume/CV wrriting, 20%

interviewing) 26%

* Which of these are most important to you? (Max. 3) * New answer choices this year.

Il Your students

Il All students

uniwversurn
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The most important career services (2/2)

16%
Visiting companies

21%
13%
Interaction with alumni
15%

I -
Coaching/mentorship program

I -

Guidance to understand my career planning & options (e.g. _ 12%

7%
Online career advice
8%

B 2%
M -

5%

Other

None of the above
8%

* Which of these are most important to you? (Max. 3)

* New answer choices this year.

Il Your students

Il All students

uniwversurn
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Best campus recruiting activities

ITI Uapan Tobacco International  The Boston Consulting Group
Procter & Gamble [(PaG] G EY (Ernst & Young)

Société Genérale
JaurSAeEnl Air Astana 'Yn# KPMG HESIIE Mars suneroay Parmers
o, R e loitte Mckintby L'OFGal vas ics:

Philip Morris International Baker & McKenzie

McKinsey 8 Company Samruk Kazyna

Procter & Gamble (PsG) McCKIinsey & comnanv Chocefamily
coogle Kazakhtelecom KMG Mars s';m“.f‘?,zgrr; o Chevron

Samsung Nestle Kazakh
All students sosch ROsneft Lukoil PWCcKPMG AII’ AS ana Kﬁicc}'s'soﬁ "T::

NGOG Aven

EY (Ernst & Young)  SamukKazyna . geqve e

Deloitte mcKinsey Loréa

Kaztranscom PensiCo
volkswagen Kazanscom T@NQIZCNEVIONl  pniin Morris International

Baker & McKenzie general Electricep 1ele2 Mational Bank KazEnersy  The Bosion Consulting Group

* Which employer has impressed you the most with its campus recruitment activities in the last 12 months? 43
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Best recruiting event

Daimler/Mercedes-Benz Mational Bank Marél”"“ AGID nirAstana JTi Halyk Bank SYMersy law firm

sce 1€NYIZCHhevroil Philip Morris International

PwWG (PricewaterhouseGoopers)
rae WnRizCarlton QNeloitte EY (Ernst & Younyg)

McKinsey & Company  Gazprom = -
The Boston Consulting Group [BCE) Samruk Kazy“a Nestlé AirAstana

IVMH Louis Vuitton MoétHennessy MiIcrosoft ITI Japan Tobacco International)
CCl Kazakhstan British American Tobacco Kimberly-Glark

Your students

IMoUa Tobacco International) H
rosnerCtiMaster @A THCING o orall  MICroSoOft xasni  kazkommentsbank
Tele2 Kazakhstan Temir Zholy

wiei Tengizehevroil RIF ASTAN@A 5oz romir oty

Whatsnos Pag KMG McKinsey & Gompany
All students D e Ev [E'“St &n vn“ng!.l:"' Gazprom Halyk Bank tractus

Kaspersky Lab G:I"I.I'!'I'Ie Nestle Mamihé Kazvna Efes Kazakhstan

Tele 2

™ __ Cheuron
Schlumberger " Samruk

; Ba M des Wolksw
vaimicr/Mercedes Sen: o NAZAKNTEIECOM g, piorricinternational |
General Heetric (GD

* Which employer arranged the best recruitment event you have attended in the last 12 months?
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Talent behaviour across different types of channels

All students

On average, All students use

6

Different channels have different
KEEP IN MIND:

I
different channels to find information about costs:

employers.

WHEN LEARNING ABOUT POTENTIAL EMPLOYERS...

COST LEVEL
All students use a
combination of p”ntl 5 6% of All students use print SIS
digital and in-person channels. e W
channels when learning
about potential employers. 0 of All students use digital g S
£ sy 87A) channels. =z -
0 of All students use in- S EE S ¢
60 A) person channels. TS

* Which channels do you use in general to learn about potential employers? Choose as many as applicable.
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Communication channels — Top 15

- e 53%
SOl M Ul 8 . 556

A T S TN 2606 o
University press & student organisation publications YA 38%
; I
SCVERLE S S
; ]
Employer presentations ON Campus e 2 1% 38%
; ; I
Lectures/case studies as part of curriculum — 7 34%
: . ]
Career guIdance Websites o 3004
Outdoor billboard advertising o ~ 20/
; ; i I 28%0
Employer sponsored posts in social media B
i i ]
Online job boards e 2300
I 249
Conferences arranged and hosted by emMployers | 19%
Employer advertisements on news/business-related GGG 23%
i | 9
websites 22% Il Your students

Targeted emails pue—" 10% 21%

Employer office/site visits S 1802/9%

Brochures presenting career possibilities at a GGG—G———_—_— 19%
company/organisation I 18%

Il All students

* Which channels do you use in general to learn about potential employers?
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Top channels students use to learn about employers

All students

1. University press & student organisation publications 1. Social media

2. Career magazines/guides/books 2. Employer websites

3. Brochures presenting career possibilities at a 3. Career guidance websites
company/organisation 4. Employer sponsored posts in social media

4. Employer advertisements in lifestyle magazines & 5. Online job boards

other periodicals
5. Employer advertisements in business magazines

Other channels

1. Career fairs 1. Outdoor/billboard advertising

2. Employer presentations on campus 2. Employer advertisements on TV

3. Conferences arranged and hosted by employers 3. Employer advertisements on the radio
4. Employer office/site visits

5. Skills training sessions organised by employers

* Which channels do you use in general to learn about potential employers? * This slide shows the top 5 communication channels.

* With ‘Other Channels’ there are only 3 answer choices available, a Top 5 is therefore not available.
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Top channels employers should use more

Career fairs

Social media

Employer presentations on campus

University press & student organisation
publications

Outdoor/billboard advertising

Targeted emails

Lectures/case studies as part of curriculum

Conferences arranged and hosted by
employers

Employer sponsored posts in social media

Brochures presenting career possibilities at a
company/organisation

* In which channels do you think employers should invest more time and money to communicate with you?

A 4690
I 2690

A" 4690
I 4190

A 4390
I 27 %

AT 36%
I 2590

A 27%
I 2 7%

A 249
B 7%

A 23%
I 169%

A 2090
I 179%

A 199%
N 17%

A 1690
I 1496

¢ Onlyincludes the Top 10 channels.

I Your students

Il All students

uniwversurn
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Most used online platform 2018

Instagram
WhatsApp
YouTube
BKoHTakTe
Facebook
Telegram

Google+

Online network/community from my
university/career center

Snapchat

Pinterest

* Over the last three months, which of these online platforms have you used?

A 8990
I 3090

A 8890
I 849%0

A 78%0
I 7690

I 7 190
e 8190

A 479
I 439%

A 47%
I 43%

A 429%
I 46%0

I 32%
BN 19%

I 23%
B 16%

B 14%
Bl 8%

Il Your students

Il All students

uniwversurn
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The employers with the best social media

[:Iun:nﬁlmll}lr

oréal Tengizchevroil
Your students l““H Mars HFI;I'IE P&G nlr ASlan “azhnm
samsung . KPMG Nestle Microsoft
chncnme EY (Ernst & Young) thevron

Merceides Benz

Coca-Cola HBC
SM. Ent

wene %5, AATF ASTANA Samsung

Mcl(imev&comnanv e B Groun Kaspi Bank mmm
All students keell GOOGYIE Facevoor mg,"“c“i‘.g Mercedes Er.mym Coca Cola HEC

goston Gonsusing croun K @ZIM unavsas Gl'e\'mn Mars Instagram Kazakhmys
Tender First EY [Emst & Younyg) cnecoramiv Microsoft
€ whatsape Tengizchevroil KPMG

""*“"‘" Sﬂ'. '.-| !b.erger JITiUapan Tobacco International)
Philin Merris International

* Which employer has impressed you the most with its social media activities in the last 12 months? 50



2018 | Kazakhstan | All Students universum

After graduating

A 719
I 399

Work for an international company/organisation

: - SO 1 > 6
Continue studying _ a6
(o)
Start my own business . 7o
I 129
Bl 4%
Work for the government
B 10%
Work for a state-owned company/organisation M 3%
I 1200
19
Work for a start-up I. 23/
(o]
1%
Take time off II 1(;
(o]
i _ e 1% Your students
Work for a privately-owned national company/organisation II 10; -
(o}
B All students
Do volunteer work | o
(o)
2%
Other .- :o/
(o)

* Which of the following would you prefer to do most after graduation?
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Most preferred industries

3 ! s T 309%
Financial Services I 1496

Auditing and ACCOUNING ey ™ 00 28%

: A 279
Management and Strategy Consulting I 12%

: s A" 2290
Arts, Entertainment and Recreation
I 19%0

Tourism, Hospitality and Leisure Activities I— 1996
k I  19%6

Fashion, Accessories and Luxury Goods LEI=. 17%
’ I 10%6

I 1696
SEUISE i

. A 139%
Legal Services 0

I 129% Bl Your students
Public Sector and Governmental Agencies
I 1596
Il All students

Media and Advertising ] 111];%)

* In which industry or industries would you most like to work after graduating? You can choose up to 3 industries.
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Most preferred industries - Gender comparison

Your students

e € G G 1 N ¢ 1.5.073 =

.- ices N 2%
Alshe e g ———— ———— —————— ity

i : T 279
Arts, Entertainment and Recreation
I 149

o I 24%
e O S0 C O - Y < - 1

: : A" 2490
Fashion, Accessories and Luxury Goods I

Tourism, Hospitality and Leisure Activities E—— 2090
, I 179

I 14%
S —

; . I 14%
Media and Advertising B G2

. : BN 10%
Public Sector and Governmental Agencies I 1496

=
Non-Governmental organisations s 99 SEMELE
(NGOs)/Non-Profit organisations (NPOs) I 4% = Male

* In which industry or industries would you most like to work after graduating? You can choose up to 3 industries.

uniwversurn
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Employer size for first employment

[
o
>

Micro employer (Less than 10 employees)
5%

8%

Small employer (10-99 employees)
14%

27%

Medium-sized employer (100-499 employees)
33%

38%

Large employer (500-1000 employees)
25% I Your students

Il All students

25%

Macro employer (More than 1000 employees)
22%

* What employer size would you prefer when choosing your first employment?
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The expected monthly salary

Your students

Your students All students
| 4 | 4

L p= 255127 P 227 266

Your students - Female Your students - Male

P 256 027 P 250 847

* What salary do you expect to earn in your first job after graduation? (Please provide a before-tax salary, excluding commissions and bonuses.) o5



2018 | Kazakhstan | All Students universum

The expected monthly salary

All students

Your students All students
| 4 | 4

L p= 255127 P 227 266

All students - Female All students - Male

P 223 403 i P 243 077 o

* What salary do you expect to earn in your first job after graduation? (Please provide a before-tax salary, excluding commissions and bonuses.) 56
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The most important long term career goals

To be competitively or intellectually challenged I 36 il

A 4590
I 36%0

. . I 40%
S Tl e ey B

T 3790
I 3790

A" 3690
I 33%0

A" 279
I 2596

To be dedicated to a cause or to feel that | am I 229%
serving a greater good I 7% Il Your students

e 219% Il Al students
N 329%

! oA : I 150
To be entrepreneurial or creative/innovative _1?_;)cy
(o}

To have an international career

To be secure or stable in my job

To have work/life balance

To be a leader or manager of people

To be autonomous or independent

* Which of these career goals are most important to you? Please select a maximum of 3 alternatives.
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Career Goals — Gender Comparison

Your students

To be competitively or intellectually challenged I 43 S

: A 4490
To have work/life balance I 010

A 4290
N  49%0

s ol e e AN e e e . 3890
. A2%6

. I 35%
L P e b e~~~ ~ Ry

- 2890
To be a leader or manager of people . B

: I 19%
To be autonomous or independent I 25

To be dedicated to a cause or to feel that | am [N 19%

To have an international career

serving a greater good I 280
I 129 £ e
To be entrepreneurial or creative/innovative I 22 = Male

* Which of these career goals are most important to you? Please select a maximum of 3 alternatives.
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The Universum Drivers of Employer Attractiveness

EMPLOYER REPUTATION & IMAGE!

» Attractive/ exciting products & services
* Corporate Social Responsibility

* Corporate transparency

* Ethical standards

* Fast-growing/ entrepreneurial

* Innovation

* |Inspiring leadership

* Inspiring purpose

* Market success

Prestige

EXTRINSIC
REMUNERATION & ADVANCEMENT OPPORTUNITIES?

* Clear path for advancement

* Competitive base salary

* Competitive benefits

* Good reference for future career
* High future earnings

* Leadership opportunities

* Overtime pay/ compensation

* Performance-related bonus

* Rapid promotion

* Sponsorship of future education

JOB CHARACTERISTICS*

universurn

PEOPLE & CULTURE?

A creative & dynamic work environment

A friendly work environment

Commitment to diversity & inclusion

Enabling me to integrate personal interests in my schedule
Interaction with international clients & colleagues

Leaders who will support my development

Recognising performance (meritocracy)

Recruiting only the best talent

Respect for its people

Support for gender equality

INTRINSIC

Challenging work

Customer focus

Flexible working conditions

High level of responsibility

High performance focus

Opportunities for international travel/ relocation
Professional training & development

Secure employment

Team-oriented work

Variety of assignments

* 1 Refers to the attributes of the employer as an organisation
* 2 Refers to the social environment & attributes of the workplace
* 3 Refers to the monetary compensation & other benefits, now & in the future

* 4 Refers to the contents & demands of the job, including the learning opportunities provided by the job

This framework has been developed by Universum & is based on specific research within HR, as well
as focus groups & general communication with both our clients, students & professionals. 59
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The most important attributes

Your students All students

- 1. Professional training and development - 1. Professional training and development
- 2. High future earnings - 2. High future earnings
- 3. Market success - 3. Market success
- 4. High performance focus - 4. High performance focus
- 5. Interaction with international clients and colleagues - 5. A friendly work environment
- 6. Prestige - 6. Opportunities for international travel/relocation
- 7. Opportunities for international travel/relocation - 7. Prestige
- 8. Leaders who will support my development - 8. Interaction with international clients and colleagues
- 9. A friendly work environment - 9. Secure employment
- 10. Recognising performance (meritocracy) - 10. Respect for its people
I Employer Reputation & Image I People & Culture
Remuneration & Advancement Opportunities B ob Characteristics
* How important to you is each of the below aspects? (Scale 1-5, 1=Not important at all, 5=Very important)  Thisis the attractiveness of the 40 attributesin relation to how important respondents think its driver is. This analysis gives a summarised 360

degree view of what influences employer attractiveness. 60

* Which of these are most important to you? Please select a maximum of three alternatives.
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|deal Employer Ranking | Top 20

Your students | Business/Commerce

Percent Percent
Employer Rank 2018 2018 Employer Rank 2018 2018

1 27,23% = o Microsoft 13,37% 4 -3
Air Astana 2 25,99% = (0] Samsung 11 13,37% 4 1
McKinsey & Company 3 23,76% @ 2 The Boston Consulting Group (BCG) 13 12,62% 1@*~ 4
KPMG 4 23,51% 4 -2 KazMunaiGas Group 14 11,14% 4 -3
Mars 5 21,04% @« 1 Tengizchevroil 15 10,64% ' 1
EY (Ernst & Young) 6 20,54% & -2 L'Oréal Group 16 9,90% & -2
Procter & Gamble (P&G) 7 17,57% 'y 2 Samruk 16 9,90% 4 -6
Nestlé 8 16,58% 1 7 LVMH 18 9,41% 1 4
Philip Morris International 9 14,60% 'y 8 British American Tobacco 19 7,18% 'y 4
Deloitte 10 14,11% G -3 JTI (Japan Tobacco International) 19 7,18% 4 2

All students | Business/Commerce

Percent Percent
Employer Rank 2018 2018 Employer Rank 2018 2018

Air Astana 1 32, 77% = (0] Deloitte 7,43% 4 -1
KazMunaiGas Group 2 17,23% 1 1 The Boston Consulting Group (BCG) 12 6,84% 1 7
Samruk 3 13,71% 4 -1 Procter & Gamble (P&G) 13 6,72% @« 3
Samsung 4 13,12% 1 1 Philip Morris International 14 6,63% 1 4
Microsoft 5 12,68% A g -1 Nestlé 15 6,56% 'y 7
McKinsey & Company 6 9,67% 4 7 Mars 16 6,39% G -1
EY (Ernst & Young) 7 9,49% 4@+ 1 L'Oréal Group 17 5,75% @~ 8
KPMG 8 8,81% A 2 -2 KazTransOil 18 5,52% & -4
Tengizchevroil 9 8,74% 1~ 11 Kazakhmys 19 4,82% 4 -12
PwC 10 8,15% 2y 1 ChocoFamily 20 4,77% 2y 15

* Now choose the five (5) employers you most want to work for, your five Ideal Employers.
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Educational institutions (1/1)

All students

Al-Farabi Kazakh National University 8,2% Almaty University of Power Engineering and Telecommunications 1,5%
The L.N. Gumilyov Eurasian National University 6,2% S.Toraighyrov Pavlodar State University 1,4%
KIMEP University 5,4% Suleyman Demirel University (SDU) 1,4%
University Turan 4,3% Karaganda State Technical University of the First President of the Republic of Kazakhstan 1,1%
Nazarbayev University 4,3% German-Kazakh University 1,0%
The Kazakh National Research Technical University after K.l. Satpaev 4,0% Akhmet Yassawi University 1,0%
S. Seifullin Kazakh Agro Technical University 3,7% A.Baitursunov Kostanay State University 1,0%
Almaty Management University 3,6% Karaganda Economic University of Kazpotrebsouz 0,9%
K.Zhubanov Aktobe Regional State University 3,2% Kazakh British Technical University 0,9%
KAZGUU University 2,6%0 Atyrau Institute of Oil and Gas 0,9%
International IT University 2,3% S. Amanzholov East-Kazakhstan State University 0,9%
The Kazakh University of International Relations and World Languages 2,2% M.O. Auezov South Kazakhstan State University 0,9%
University of International Business 1,9% Kh. Ualikhanov Kokshetau State University 0,8%
The Karaganda State University of the name of academician E. A. Buketov 1,9% Shakarim University 0,8%
Almaty Technological University 1,8% Kazakh University of Economics, Finance and International Trade 0,8%
West Kazakhstan State University by Makhambet Utemisov 1,8% Atyrau State University named of Kh. Dosmukhamedova 0,5%
Narxoz University 1,7% Other 23,4%
D. Serikbayev East Kazakhstan Technical University 1,7%

* Which college or university do you attend ?
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Digital communication channels for employers

) e N - <=
SR g~ —— Ty

. 000 020 2 K
P S S N '3 T

. : B 339%
Career guidance websites I 30%

Employer sponsored posts in social media I 28%
I  29%

N I 26%
S e g ey,

Employer advertisements on [N 23%
news/business-related websites HIIINIGEGEGEGEGEGE °°°%0

. B 219%
Targeted emails B 10%

I 16%
BlogS e 006

. N 149%
Career and job related apps 0 152%) B All students

Il Your students

; : : B 9%
Live online events with employers B o

* Which channels do you use in general to learn about potential employers?
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Print communication channels for employers

University press & student organisation
publications

Brochures presenting career possibilities at
a company/organisation

Career magazines/guides/books

Employer advertisements in business
magazines

Employer advertisements in lifestyle
magazines & other periodicals

Direct mailings via post

Employer advertisements in newspapers

* Which channels do you use in general to learn about potential employers?

. es90
I 249%

N 199%

I 1890
PN 16%

Il Your students

Il All students

uniwversurn
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In-Person communication channels for employers

Career fairs
Employer presentations on campus

Lectures/case studies as part of curriculum

Conferences arranged and hosted by
employers

Employer office/site visits

Informational interviews with employers Bl Your students

Il All students

Skills training sessions organised by
employers

* Which channels do you use in general to learn about potential employers?

65



A
10 NMPNYUNH, MOYEMY BAXEH BPEHL PABOTOOATENA %ﬁ-ﬁ

*Ha 43% cHmxaeTcsa CTOMMOCTb HanMa y KOMNaHuim ¢ curibHbIM BP UNIVERS
*67% KanangaToB NpuMyT odbdep OT KoMnaHum ¢ boriee HU3KOW 3apnfiaTton, HO XOPOLLUNUMU
OT3bIBaMM OHMANH

*[1noxas penyTtaumsa éyoet ctontbs kKomnaHum co wrtatom 10,000 yen 7,6MnH $

*KomnaHuu, He nHeecTupytoLme B ceor BP, nnataT go 4,000 $ 3a 1 HaHATOro coTpyagHuKa

*69% KaHOuOaToB OTNPAaBAT PE3OME B KOMMAaHUKO C cuibHbIM BP

*84% COTpPYyQHUKOB MMNaHUPYOT NEPeNTU B KOMMNaHuio ¢ bonee pas3sutbiM bP

*88% mMunneHnanoB OTMeYaroT BaXXHOCTb paboTaTb B KOMMAHMN C NPaBUNbHON KyNbTYPOU U Lensamy
*72% peKkpyTepoB OTMe4aeT, YTo bP nmeet orpomMHoe BnnsiHne npu noucke nepcoHana

*79% KanamgaToB Yalle BCero nosib3yeTcs CoLceTamMu npu noncke paborbl

*CunbHbIn BP = 50% 0onee peneBaHTHbIX KaHONAATOB



Hawwwu napHepbl, koTopble 3a6oTATca 0 cBoeM GpeHae o
paboTtonaTtens KIMEP

*Altyn Bank
*Coca-Cola
‘EY
‘KAZENERGY
‘KPMG

L' Oreal
‘MARS
*Nestle

PWC
SAMSUNG




oeanbHbIN paboToaaTens:

CONTRACT

v 1puHmaeT Ha paboTy Bo Bpemsi y4ebbl UNIVERSITY
v¥YyacteyeT B KIMEP Job Fair, naet npeseHtauuu,
rocTeBble JIEKUMN, MPOMO-UBEHTLI Ha Kammnyce,
OpraHn30BbIBAET KOHKYPCbI, NYBIMKyeTCsa B CTYOEHYECKNX
KIMEP Times, Alumni Mag v gp., NpoaBuUHYTbIN
Instagram aKkayHT

vMexayHapoaHas ycneluHasa KoHcanTUHroBasi KoMnaHus
C KpeaTUBHOWN, AMHAMUYHON U OPYXEeCTBEHHOW
aTMmocdoepon ¢ 6onee 500 coTpyaHMKOB

vB komnaHum xopolwuo pa3eut CSR and transparency,
work&life balance

vilinpokune Bo3aMOXXHOCTM NpoheCcCnoHanbLHOro pasBmTuUs
N MeXOYyHapOL4HOro NPOABUMXEHUS, YETKO
pacniaHMpoBaHHas KapbepHas necrtHuua

vIlo3nums meHegxepa cpeaHero 3BeHa CoO CTapTOBOW 31
250,000 co crnoxHbiMK 3agavamu
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TexHuueckuit gupekrop Google
pacnucan 6yayiiee Mupa: NnporHos Ao
2099 ropa




2020

lNepcoHanbHbIe
KOMMNblOTEPDI
AOCTUTHYT
BbIUNCANTENbHOMU
MOLLHOCTH,
CPaBHUMOM C
yenosevyecKknm
MO3rom

2022

B CLLUA v EBpone
6yayT npuHMmaTbcA
3aKOHbDI,
peryavpylouime
OTHOLLUEHUA NIAEN U
poboToB.

NoaBneHue
MaCccoBOro
PbIHKA
ragxertos-

MMNJZ1IaHTaTOB.

Komnblotep npouaer tecr
TblOPUHra, AOKa3biBaA
Ha/Zinuume y Hero pasyma B
4yesioBe4YeCKOM MOHMMAHUMU
3TOro cnosa. 3t1o byger
AOCTUrHYTO bnarogapA
KOMMbIOTEPHONU CUMYNALUMN
4yesioBe4YeCKOoro mosra.



2031

3D-npuHTEpDI
ANA nevyatu
yenoBevyeCcKux
opraHos 6yayr
NCNoO/Ib30BaTbCA
B 601bHMULAX
Nno6boro ypoBHs

2038

NoasneHue
pPO60TU3NPOBAHHDIX
nogen,

NPoOAYyKTOB
TPAHCTYMAHUCTUYHDbIX
TEeXHO/I0TUM.

lNepBaa noteHUManbHanA
peannsauymsn
beccmepTua —
HaHoOpoboTbl b6yayT
AOMNO/IHATb UMMYHHYIO
CUCTEMY U «BbIYULLLATLY
6onesHu.

2099

lNMpouecc
TEXHO/1I0rMYeCcKomn
CUHIYNAPHOCTHU
pacnpocTpaHaeTca
Ha BCLO
BceneHHylto.
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10 cambix BocTpeboBaHbIx npodgeccun B 2010 . ...
yXe He cyuwlecTtByloT B 2019...

Mbl roTOBUM CTYOEHTOB K Npodpeccusam, KOTophble yxe He
CYLLLECTBYHOT...

cnonb3ysa TEXHONOrMM, KOTopble He ObiNu
N300pETEHHI...

UToObI pewnTb NPobnemMsbl, KOTOPbIX Mbl eLle
He 3HaeM...

...PaHblie, ecnu y Tebs 6bin gunnom, y TebS
bbina pabora...

Tam, roe paHblle XxBaTano cpeaHero obpasoBaHuS
Tenepb TPeOyIOT BbicLLee,a rae ObIno Bbicllee —
Tenepb HYXXHO  ObITb KaHOMAATOM Hayk.






THANK YOU FOR
YOUR ATTENTION!
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